My 12-Part “ Power Web Copywriting” Formula

(Thisishow | am ableto get approximately
1 out of every 32 visitorsto buy my product)

For illustrations of the formula - I’ve analyzed my site
|Www.instantsalesletters.com. |Let’sstart...

1. Createl mmediate Attention with a Powerful Headline.

Seop Welthag Zales Lavers The Hawd Way! Here's Have To Tum Ay Ondlvary Comgrany Trie A
Boeming Suniresr..,

"In Only 2 %2 Minutes You Can Quickly and
Easily Create A Sales Letter Guaranteed To
Sell Your Product Or Service...
Without Writing!"

Looking Te Inireaie Your Business?
Just Fill In A Few Blanks Amd PRESTO...
You've Just Created A Powerful, Money-Moking Sales Letter!

You can seel usea'‘prehead (thisisthe small headline above the main headline), a
headline and a subhead. All 3 of these are powerful enough to be the main headline. Y our
headline’ s job isimmediately get your prospect’s attention and stop them dead in their tracks.

Headlines that have worked before can usually be reworked over and over. Human
appeals are immutable. These next headlines | have compiled for you have al been successful
in selling different products or services — you should be able to use these as brainstorms for
your own powerful headline.

“The Secret To Making People Like You”

“How To Win Friends And Influence People”

“ Do You Make These Mistakes In English?”

“ Hands That Look Lovelier in 24 Hours — Or Your Money Back”

“ Why Some People Almost Always Make Money In The Stock Market”
“When Doctors “Feel Rotten” This Is What They Do”

“How | Improved My Memory In One Evening”

“To People Who Want To Write — But Can’t Get Started”

“They Laughed When | Sat Down At The Piano — But When | Started To Play!”
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“Throw Away Your Oars!”
“Thousands Now Play Who Never Thought They Could”

“Great New Discovery Kills Kitchen Odors Quick! — Makes Indoor Air Country
Fresh”

“Discovered — Amazing Way To Grow Hair”
“How To Collect From Social Security At Any Age”

“The 5 Problems Everyone Has At The Dentist — And How (practice name)
Solves Them”

“Corn Gone in 5 Days Or Money Back”
“How A Strange Accident Saved Me From Baldness”
“A Significant Breakthrough In The Fight Against The Effects Of Aging”

“Stop Dieting And Lose Weight”

2. Createlnstant Believability with Testimonials.

“Amazing! Just point and click and you can be on the way
o havirg KRck-Buft sales letfers!
A brilliant ideal™
Joe Vitale, author,
There's A Customer Born Every Minute

“If you wand fo write a killer sales latter in record spaad - but don'T wand To strapgle
withy firalimg Har right weords, ged Vandk's Instantd Sales Lefters &% Instead of having fo
raprwiirsly feoe a ank sereen, oo T D mel with fernpderes for saeles Bifars galkare

e already started ising the Testinmnial Request Lefter & Fa Form, And (s s

what ?... § paw andorsamients by less fhan o woek. ['ve always baan i -amd-nriss b flas
cimpartrrent - (nor beowing what or how Sooesk) - so Pmovery pleased with the nesedts.
Thiz kit I a godfsand for Small Bufbnes s owinmers ke el

Monifua Harris
Author, Make Your Kneowledge Bell

bt f Freavews Sl YourBrainF ood . com

One of your biggest problems on the Internet (or anywhere) is being believed. The
best way to assure people you are not a scam artist or huckster is by providing testimonials.
Asyou can seel liketo include atestimonial as close to the top of the letter as possible. I've
placed these 2 testimonials from prominent Internet marketers above my headline. Thisway |
get people immediately believing what | say before they read my sales | etter.
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Build Interest By Discussing a Problem, Expanding in your Headline or
Incorporating a Story.

Deear Friend .
How nuch is one good sales letier woerth to your business?

Supposa wou could ®it down, write a simple letter To your prospacts and
customsrs, mail it sand then hewve your phone start ringing of f the hook.

Imagioe...one letter could brimg you toms of hot leads apd new customers.
get then to kesp buving over and over again. resactivate 'lost’
customars., and even provide yog with a constant stream of referrale. 5o
anytinme you need more business - you simply torn the tap on... 1t's lika
hsving the goose that leays the golden egg.

Sounds too good to be true?
Well, 1t isn’t i1f you heve the right tools. You see, doller-for-dollar.

nething provides a better return on investment than direct mail apd i
dean” T mATTAT wWhat Produst e sarvica you sell,

Thefirst part of your sales letter is critical to your success. Here | expand on the

benefits | got people excited about in the headline. They start imagining the success one sales
letter could bring them.

| a'so use a story to keep readership high. People love to read stories. It's nearly

impossible not to read a good story.

And vhat' = why I want Lo let vou ih on & little-Epown Sacrel o creating
pewarful sales letters. by sharing this gtory with veu, ..

- B B ®

In 1904 & mae mamed Albert Lasker,. the hesd of the Lord amd
Thomas advertiming agency. received a pecoliar note. The mote
rend ;

Toam 1k Fhe saloon downstelrs. and §ooan BReST Poy sRaF adertrsrsy 1&. F
dzowr rhar pow don’ ¢ obpow. S owrdd mass mpch ro me o dave yau bnow whet
it Iy apd rt sodd mean much to yow. JF you wisd fo deow mhat advertisrag
1=, =mepd the worw " Fest  down S messepger, T Sigmed - Jobo £ Seased.

Unknoen to Eennedy. Lasker had been searchimg for the anpseer to
thia guesatios Ffor over 7 yeara. He ismediately sumscsed Eenmedy.
a relatively unknows copywriter. to bhis office. Durimg this
fateful meeting Fenmedy sttered 3 words that changed advertising
farever. Thoope worde wmere "Ealesmansbhip in Print®,

- a %
& simple concept, yet mobody has been able To improve on 1t.

And the Tesults?

4. Whet Reader’s Desirewith Hot Benefits and Bullets.

Benefits are the results your prospects are looking for. If you sell abook — people don’t
want to read the book they want the ‘ secrets' and information inside. Y ou can incorporate
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benefits into your bullets (which are really “mini headlines’) so use the same powerful words
to build desire and stress benefits or how they can avoid pain.

5.

Which Of These Fill-In-The-EBlank. ZSales Letter Templates Could
¥ou Use To Orow Your Hosiness?

[EI Ture “lost’ customers into active. paying customers or petients.

E Coppel current Custopers of patisnts o immediatesly send referrals to
W

E Imtroduce new produacts or services apd ==]11 them right away,

P creste a surge of hot, qualified leads, salas appointEents and new
CustoRers.

Ef Gather teatinanials that are worth thelr waight in gold.

[E‘ Juickly mowve cwverstocked merchandise. (¥You'll get a template based on
the leatter I wrote for a small pedical agilpment company that geperstsd
SE, 794,00 1n seales of overstocked equipmant. ln Just & Faw days the
entire inventory was sold and 1t only cost $257 to =end out.)

Intensify Desire with Testimonials Showing Results.

Not only do | start with testimonials— but I’ll put them throughout the letter. People love
reading testimonial's because they are much more powerful than anything you could every say
about yourself. Here' s how | use testimonials to prove my points:

Are you a professicnal? Well, you'll get en entire folder. filled with
Ietiare o generats pore refarréls (Without sskifg in the affice).
reactivetle old patlentssclients, introduce new servicas and lots mMoTe.
Any physician. chiropractor. dectist. accountant. lawyer or wvetarinarian
can wEse these [elisr tepplates o quickly and essily grow thelr
practices.

"The hesd befters |l dmed ) Ases oo mough 5 By odfer lemplales and sagpesinns by ofber peapls.
10 O Inyvessed e S0 mact "

L Mishame A badnlls

Apschlend, Mew Dorlaod

Or da vou oparalte 4 Sarvics company? Then voi” ve got it pade. Inside
veur Folder you' 11 Find letters guarantesd To sall more of wour servios,
cpur referrsle end ewvenm gathar poweriul testimomials.

T scfisve slout & 30T sakes rplea Lang & asles Bty poy peotaded Thal m oslsssing™
B Padaisen

Tha Padersen Gromp

Mlsurie , A

Build Value by Comparing Applesto Orangesor ROI. Establish Why Priceis
Really a Great Value.

In order to prove that your product or service is a great value you need to show it. | do this
by comparing my letter templates to having to pay me or another copywriter to write them for
you. Thisway | can proveit’'sagreat value.
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Dkay. So What' s The Cost For This Incredible Besourdce?

Well, realize that this collection of sales letter tesmplates cogld sasily
sl ]l For thousands of dollars, In fact if wou asked a top copywriter,

like myself. to prodoce 39 sales letters for your business. you'd be
charged in the neighborhood of S10.000 to S50.000.00, not including
revaltiee,

(I corrently chayge & minimum of 51,500.00 per copywritieg preject -- and
that’s for tha reslly small jobs). 5o at bare bomnes minimum you’ ra
getting thousands and thousands of dollears worth of powerful sales
lattars at wvour disposal .

But I'm noat goimg to charge you anpvwhera pear chat amount or ovan my
minimus praject prica. In Fact, your tetal isvestmest For all 39
money-making,. fill-in-the-blank sales letter templates 1s just
539.97. The poney vou'll sarn a= a result of these proven letters can
vty aaslly pay vwou back hundreds (praobably thowsands] Tipes your heagar
invastuent .

7. Explain Reason-Why.

Explaining to people the reason why you are doing something is one of the most powerful
persuaders you could ever incorporate into your sales |etters. | have an entire article about it
that you can read here:

(http://instantsal esletter s.com/articles/trigger .html)

Take alook at how | justify such a great value for buyersin this paragraph:

Zn what's tha cateh? Wiy am 1 practically giving thess latters sway?

Wall, 1178 really quite simpla, Sincs you' re asccessing these directly
fron the Intermet I have no imventory aed ne folfillment costs. I don't

nead to pay aoyone to take the orders over the phone [though. you are
walooma Ta call me at A01=-656-2424 o rest assured that I am a real
parson). This way | can pass along my cost savings To you. S50 you win and
I win.

8. Create‘Greed’ Desireor Gotta’ Have Mentality with Free Bonuses.

| like to pile on the bonuses and really get people excited. Sometimes they buy the main
product just because of the bonuses. Do | care? Nope! Y our bonuses should be so good you
could sell them on their own.

3 FREE DBonuses For Ordering [y Midsight
Wedpesday, Ooctober 11

Honu=#l: A= a special fres bonus for acting immedistely 1711 al=o give
el & coapy of & epEscial e-beok "Sarefire Sales Leltter Secrels: How
To Create a Fortumas in Your BDosiness With Powsrfuol Direct Mail.®
Thi=m z= a $39.95 value,

") racenhly hought pour inshanl Saks Latter Kl 45 & bonos, Suralis Selas Leter Sacreds cama wmih ¢
Thes hook really scesded my expectatmns | read £ 2l &0 one sfieng and coslde? patf £ down, I i3 80
corisE, ped mas s o | Mgt @ veny Sl wellan 10 M oo, sl crpinited and padbed milh
dremmandousl wsahs wfomoatmn, Bul ool foo dong Yow have an ameaing abady o gat ihe mos! candent
valh ife as! amouct of words I fnding mysed refemng do £ conalantiy as | wnte ©

Rurle Javmes

Virgirke Baach, Vi
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HBonus#Z: My Surefire Direct Mail Profit Worksheet .This pre-dones
spreadeshest gives yvou & powerfal analveis tas]l for all wour direct mail
projacts. You simply ester in basle information like noaber of places
msilad, mailing costs and numbar of responses -- then this workshoot
autonatically performs the important smaly=is calculations for you --
instantly! This es=antial tool i& ancther $39%.95 walus,

Bonu=s#3: Ultimate Sales Letter Tool Box: All The Dpemings.
Hullets, Copy-Consectors, Salliesg Words, Phrases, OQuarantess,

Cloges, anpd P.5.= You' 11 Ever Hesd To Create Eiller Sales Letters
(B 539.95 walaa).

Y ou can see here the bonuses are worth nearly triple what they’ |l pay for the Instant
Sales Letter templates. That’s what you want! Y ou want people to really get excited about the
incredible deal they’ re getting!

9. Unconditional Guaranteeto Alleviate Fears (even better-than-risk-free
guar antee).

The more risk-free you can make it for people to take action the better. There’sno need to
worry about offering a strong guarantee if you’ ve got a good product. Here' s how | present it
inmy letter:

100 Hisk-Fres Gearantss

VolF SUCCESS 1B using ihess powerfiul, pre-doss sslss leiter tEaplstes is
coepletaly cusrantemad. In fact. bere's sy 1005 Detter-Than-Risk-Free-Take—ii-
To—The—Bank Gusramtes

I parznmally guarantes that if yoo make am hone=t
mffort to try just a fmw of thess provem =nles
Imttmrm in your business, you'll produce st Isast
100 timmm your ipwestssnt in profite within the
neEk yoar, That®s right. 100 times smirs profibs
wou wouldn't hawe 1f you didn’t send out
these sales letters. You"wve got a full 17 sonths
to proes to yoarsslf thess te=splates reslly do
work. Hut if yom aren’t 100% satistied. loi me
know apd 1°'11 issws yom an imssdistes. no-hassle
refund right om the spot. Plus. ths fres bonus

gifts are yours to kesp regardless. just for your
trouble.

Is that fsir or what

That msses pou cas 1Ty out all the ssles lestters st wy risk, while you ses 1
they work for you or not, &nd 2f they don't produces. T honestly wsnt youm to
ank far yoir soney beck. Asd 1711 laet el keep the (res bobus Jilis aE @y way
of thanking yoi= for giving Ehe sales |ekitmcx & Bz

Ther= iz sbsolutely oo risk. vhatsosever oo your part  The burd=n to deliver
im mntirmly on s I[ you don' b prodiuce isssdiale profits usicd thess instank

salas letiers thes ['s the lossy, not ol

10. Demand Immediate Action Using Scar city or Time Deadline StressWhat They’ll
Loseif They Delay.

Nobody likes to make a decision. That’s why you have to help them along by

incorporating atime deadline and reminding them of what they’ [l miss out on if they don’t
take action. Sometimes it can be as easy as this one paragraph:
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Look at it this wey -— $39.97 15 really a painless drop in the
bocket compared to the money you' re going to waste on ineffective
pallers and marketing this year. Thet’s why...

You Really Can't Afford Hot To Iovest In
These Instant Sales Letter Templates!

11. Make it Absolutely Clear What to Do Next.

Here' swhere alot of salesletters wimp out. Don’t make people guess what you want
them to do. Tell them “click here” to get started right away.

It's sasy to get started right awsy. Jost glick bors and yoo can

beave 1mmediate (2nd unlimited)] access to all of the fostas: Ssfes
Lfotter Toemplates right on the spot. You just Fill-in-the-blanks.
right on your own conputer. Ho retypimg and no recopyipg. It

couldn' t be sazier or fastaer,

et ready to create a flood of new customers,. get Them to Uy over
and gwver., and rafer others - just by Gsing these powarful salee
Iettars. Why not take 2 4 minutes BoW Bo Create A posarful sales
latter for your busine==7? Oder Howl

12. Power P.S.

I will give prospects another chance to get additional information in the P.S. of the |etter.
This link would take them to a page that answers even more questions about the templ ates.
Then the P.P.S. summarizes the benefits and what they’ |l get if they order now!

P.E5. Click hoers il wyou'we doecided not to order.

P.P.5. Just think! You'll pever age:n suffer through the pain aod
bassle of trying to write s poweriul sales letter yourself. Or pay
big bucks hiring = top copywriter_. How, you can get everything all
dona for you, practically handed to you on a silver platter. You

simply fill-in-the-hlanks...snd you're done in about 2 % minutas --
Fiat!

There you have it. Applying these 12 steps to your next sales |etter —you’ |l see sales soar!

Good luck!
Y anik
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